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International Organizations (IOs) and Non

Governmental Organizations (NGOs) are constantly

working for a better world, but they always need to

test their impact on communities' life.

Measuring Social Capital is generally time consuming

and data demanding.

IOs and NGOs produce lot of texts for their ordinary

activities (reports, policy papers, interviews…)

As a consequence there are a lot of…

Advantages

AVAILABLE DATA 

Challenge 2 

Usually these organizations work worldwide

and official documents are written by

officers with different backgrounds and

language proficiency (most of them is in

English used as Lingua Franca). As a

consequence there is a lot of…

usually GIVEN and generally 

not perfect, full of Sociolinguistic variations,  

DATA 

Challenge 1

Social Capital is difficult to define and

measure. According to literature it has

several dimensions and possible indicators.

As a consequence the researcher has to

CHOOSE A DEFINITION and select

carefully his main aim, because…

the more COMPLEX is 

the concept to find

the more COMPLEX is find out 

HOW TO MAP it in texts

OUR CASE 

STUDY

Our case study is the initiative Stop

Tuberculosis (TB) Partnership (Stop TB),

implemented by the World Health

Organization (WHO) from 2010 to 2014.

Our corpus includes 13 interviews

referring to the Stop TB Partnership

experience. The interviews were collected

in 2012 by the central Stop TB Partnership

Secretariat on the basis of an interview

guide. All the interviews were recorded

and fully transcribed by the same WHO

officer.

CORPUS FEATURES

V = 2 324 type N = 22 221 tokens

Type-Token Ratio = 10.5%

Hapax legomena0 41.2%

HUGE Sociolinguistic Variations

SOFTWARE

The corpus was pre-processed by means of

the software Taltac2 (Bolasco, 2010), the

textual data were processed by Iramuteq

(Retinaud and De´jean, 2009).

Methodological TIP 

Do NOT TRUST blindly 

your METHODS and…

try to MIX 

ALWAYS

CONSIDER 

SOCIOLINGUISTIC 

VARIATIONS 

and 

KNOW YOUR 

DATA AS BEST 

AS YOU CAN 

Methodological TIP 

OUR METHODOLOGY

Considering the lack of homogeneity of our

corpus we combine quantitative and

qualitative techniques.

We analyze common, most frequent and

most relevant (TFIDF-based evaluation)

words and meaningful units. We built and

map the distribution of two SEMANTIC

FIELDS including words and meaningful

units related to Social Capital.

The aim of our qualitative analysis was to 

detect if the quantitative results were 

reliable. We categorized every sentence of 

our corpus using an ex ante methodology, 

based on two questions:

• Do our speakers tell us different stories 

or they just use different words?

• Are semantic fields the right tool to 

measure Social Capital? 

OUR DEFINITION

Social Capital indicates institutions,

relationships and norms that improve

the quality and quantity of society's

social interactions and facilitate

collaboration among actors.
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Words count per codes. Percentages are related to total words of single interview. We 

underline descriptions codes in blue shades and Social Capital codes in red shades. 

Bars related to improvement in TB service were colored in yellow to facilitate the 

difference between sanitary improvements (included in partnership experience but not 

related to social impact) and Social Capital related codes.
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some QUANTITATIVE RESULTS

some QUALITATIVE RESULTS

Distribution of words included in the semantic field Working together. 

Percentages are related to total occurrences of single expressions.

RESEARCH STILL 

IN PROGRESS

ALL 

SUGGESTIONS 

ARE WELCOME! 
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In progress…

• Stylometry

• POS Analysis

• Co-occurences

qualitative analysis of 

some keywords

• Co-occurrence 

networks
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